




ABOUT

The Canadian retailer Aldo serves style-
conscious online shoppers with its 
accessibly-priced and on trend footwear 
and accessories. With its online store, the 
company aims to create a great omni-
channel experience.



CHALLENGES

The same footwear models come in 
several colors and sizes. In terms of 
personalization, predicting the customer's 
shoe size and taste profile are the biggest 
challenges.



SOLUTIONS

A careful study of colors and sizes have 
been applied on top of the AI powered 
personalization approach. Personalized 
product recommendations have then 
been placed on product detail pages.



RESULTS

Displaying product recommendations only 
on product pages delivered

sales boost and opened the door for the 
new personalizatipn practices to come.

http://bit.ly/2XnJziG


http://bit.ly/2XlE2ZO

